
 

 

Firwood Waterloo Rugby Club 

COMMUNICATIONS POLICY 

 

This Policy Document details our position as a rugby club in North West England for communicating 

to our various audiences. 

 

Our message aims 
We wish the world to know that we  

- are a values-based Rugby Union club in the North West of England 

- are an inclusive club and encourage players of all ages, level of ability and potential  

- have a public bar licence and only operate as a private members club as we look to be a 

community base 

- encourage links with local educational establishments 

- support and offer our facilities to local charities 

- can host special occasions for people in our locale 

- run events to appeal to all, irrespective of their interest in the game of rugby union 

 

In addition, for the following groups, we will  

Staff 

− keep staff up to date with all developments concerning club matters 

− hold regular staff meetings so that all views and potential improvements can be 

considered 

 

Sponsors 

- promote their businesses as appropriate to their level of sponsorship – pitchside board, 

programme, shirts, website 

 

Members 

− keep members up to date with all current developments concerning club matters 

− encourage attendance at AGM and EGM meetings 

 

Supporters / Non-members 

− inform non-members of fixtures and events at the club 

 

Our community 

− Inform the wider community that we are not simply a members-only club and that we 

have a public bar licence 

− Demonstrate our commitment to Firwood Waterloo in the Community through activities 

such as our support for a Charity of the Year 

 

Our communication methods  
Website 



 

 

Our first and main communication medium will normally be our club’s website 

https://firwoodwaterloorfc.rfu.club/ 

All sections will have appointed representatives to update our club website with relevant 

items.  

 

Email  

Email is the agreed and accepted medium through which club matters, including 

notifications of Annual General Meetings are issued.  All new members are required to have 

an email address as the principal point of contact. 

There remain some longstanding members who do not have email accounts and by 

exception they will have AGM and EGM papers posted. 

Members will normally be sent a weekly email with updates about club matters and 

forthcoming events. 

 

Social media 

We will use and maintain Twitter, Facebook and Instagram for topical announcements about 

club matters.  Each section should run its own social media accounts. The club website 

remains the main source of information about the club so wherever possible social media 

posts should drive traffic to the website by including links to the website for further 

information. 

This is document should be read in conjunction with our social media policy which can be 

viewed at 

https://firwoodwaterloorfc.rfu.club/Media/FirwoodWaterlooRFC/Club%20Management/Fir

woodWaterlooSocialMedia-1.pdf 

 

General Communication Principles 
Our communications will seek to be  

- concise and to the point 

- free of grammatical and spelling errors 

- timely and regular 

- written in inclusive language 

- normally printed on yellow background paper to include those whose reading is distracted 

by the glare from white paper 

- offered in different formats if requested 

- compliant with members’ privacy wishes 

- informative for visiting teams. 

 

 

The Data Officer is responsible for overseeing club communications. 
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